The Scene Magazine has served as the city’s premier,
award-winning multimedia source of alternative news,
events and culture since 1970. The Scene bravely

tackles issues that affect the local community and
covers the most important people and events in
Cleveland, all while growing the brand’s culturally-
active audience across its multimedia platforms.

Our audience is diverse, nontraditional and difficult

to reach through any other advertising source. For 50
years we've helped local and regional businesses grow
their brand across our multiple advertising platforms;

print, digital, social media, email marketing and events.
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DISTRIBUTION SOCIAL MEDIA
« 30k distribution, weekly » 336k+ Social media
followers

on Wednesday
119k+ Facebook followers

e 1,000+ locations in
Northeast Ohio - 124k+ Twitter followers

+ 94k+ Instagram followers

PRINT ;
AGE BREAKDOWN 33k wgekly e-newsletter
subscribers

18-24 16%
25-34 30%
35-44 25%

READERSHIP

+ 341,450 people have read 1
of 4 of our last issues

- 0,
3554 lete + 4.5 million monthly
55-64 9% clevescene.com page views
65+ 4% + 900k+ unique monthly

visitors to Clevescene.com
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Pick up Scene at over 1,000 locations
throughout Northeast Ohio, including street
boxes, gyms, grocery stores, retail stores,
restaurants, bars and college campuses.

’

- Downtown  Willoughby
- Gordon Square « Mentor

~ « Tremont - Cedar-Lee
/53 - Coventry - Lakewood
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COMICS ISSUE
11
From the birthplace of Superman,

a hand-picked collection of work
by local up-and-coming artists.

2019m SCENE |

City

GUIDE

CITY GUIDE
2/26
This is the essential quide to all things
Cleveland. Annual Guide is arranged so
newcomers can locate all the top places

to shop, dine, and play anywhere in town,

BRUNCH ISSUE

3/14

Cleveland's favorite meal of the week.
We break down the brunch trend in N.E.
Ohio and can't miss restaurants serving it.

L]
BEST OF CLEVELAND

4/22

Recognizing the best and brightest
Cleveland has to offer
with reader votes and staff picks.

4N ... THE [JORSToF CLEVELAND

SCENE

THE BEST oF
CLEVELAND

SUMMER GUIDE

5/20

Summer doesn't last long in Cleveland.
Here's the lowdown on how to enjoy every
last minute of it — indoors and out.
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50th ANNIVERSARY ISSUE
71
XXXKXKXKXXX
XXXKXKXKXXXXKXKXX
XXXKXXXXXX

COLLEGE SURVIVAL GUIDE
8/19
Cleveland is a hot bed for higher
education. Scene gives reasons why our
local institutions rock and explain how to
live life on a budget.

THE BiC B
PEOPLE ISSUE A ot o
7/8 SN
Highlighting the people y [V =
that keep Cleveland evolving, )2 (67) 9/
vibrant and strong. cutt 7 .r’ '@
L
FALL ARTS GUIDE
9/23 WINTER GUIDE/NYE ISSUE
Arts, festivals, beer, food, and all the 12/16

reasons we love it when
the leaves start changing colors.

HOLIDAY GIFT GUIDE

11/25
The best locally made and
available gifts and where to find them
this holiday season.

The best places to ring in the New Year,
allin one convenient place.
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e Cuyahoga "
PR Community
S I College

S

PARTNERS " E

We partner with a !arge vari.ety of L MO (C/\ FLATS

both local and national businesses CLI MUSEUM OF
and events. Through advertising, METROTOLITAN,  CONTEMPORARY ART EAST BANK
marketing, social media, grassroots e

and events, we help create a buzz

around our clients. >C|_EVEI_AND
VA INDEPEN[]ENTS

Itis our ‘goal.to prow‘dg unparalleled EATIY R 3 LG
service, inspire creativity and become
a true business partner.

PlayhouseSqguare

iéh rack

PUNCGH BOWL
SOCIAL [ Live nAaTion Kottt
CMELLS.

s AT
Mmﬁ URBAN FARMER ||| clevelandplayhouse - \[ Vv L‘*
MUSEUM OF ART ho CLEVELAND'S STEAKHOUSE g oOME
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Meet our audience: Young. Educated. Professional. Interested.
Interesting. Scene readers show high affinity in the coveted 21-44
audience and are off the charts when it comes to interest in arts, food,
news, sports, and tech. These are the young, early adopters all advertisers
want to reach online. Get in front of them before your competitors do.

GENDER

@ Male

Female

18-24
25-34
35-44
45-54
55-64

65+

CHILDREN IN HOUSEHOLD
e No Kids
Ugv

Has Kids

<18 |

COMPOSITION

54%

46%

11%

10%

19%

27%

20%

9%

4%

51%

49%

HOUSEHOLD INCOME

sosoc NN
!

$100-150k

$150k+

EDUCATION LEVEL

No College |

S

Grad School

ETHNICITY

African American .
Aslan
Hispanic [

Other

COMPOSITION

13%

11%

31%

22%

8%

2%

6%

1%

Information pulled from Quantcast

nterest

Food and Drink ~ 3.8x
Sports  3.7x

Arts & Entertainment  3.4x
News  3.3x

Technology ~ 3.3x

Education 31x

Our readers have 3-4 times more interest in local
verticals than the average internet user, and are more
likely to be young professionals with a vested interest
in their local community.

SOCIAL MEDIA

B3 119k tollowers  §GJ 94K+ foliowers B]Z4k+followers
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SCENE 728x90

970x90

DINING » FOOD FEATURES November 08, 2017 HAVE A TIP? SUBMIT IT HERE P
63 share 1 [ w Toce: RS @ Print «  +! CLEVELAND SCENE ON SOCIAL MEDIA
20 Years in, Tremont's Fat Cats is as " £ © &

Good as Ever
By Douglas Trattner MOST POPULAR

Get noticed & engagement.

Your digital ads are content-targeted to our blogs, articles, and location , . 300x250
pages in our largest vertical segments. This puts your message in front of '
users looking for the next arts event, the latest music or restaurant review,
or recent local news story.

P IN THIS WEEK'S ISSUE
= Playhouse Square to Host Live

~ Taping of NPR Politics Podcast

. 728x90, 300x250, 300x600, 300x100 Abuch-Nesdedsndtia

Ono in'Imagine Peace' at
Akron's Emily Davis Gallery

Angels Land at Ensemble, and 3 OOX6OO

the Result Isn't Always
Heavenly

- (Premium Position): 970x90, 970x250

See these products in action: clevescene.com

SCENE EMG

..... N7 NE EUCLIDMEDIAGROUP

Yayoi Kusama's Wildly Popular
‘Infinity Mirror' Exhibit Coming
to Cleveland Museum of Art

Martin Luther King Jr.

§ll Celebrations and the Rest of

g4 the Classical Music You Should
Catch to Start the New Year
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Scene and Heard: Scene's

Bites

Cou!((‘SvSnave!meup
€ years since Ra
Ocery (3815 L

It’s been thre,

chel Kin
It's been three yeard el Avjsglll;y
opened The Grocer] e A

Get noticed & engagement.

or recent local news story.

“Th

o retgrocery eXperience has definit
e 'he Ifxst 10 Years intg More of 4
; Perientiay type of retajl Xperien

Peaple ¢, L
Ome in 5
now,” nd Wa“tsomethi

320x50, 300x250, 320x100

ely chan
“The grocery e . ged

over the last 1( it re

Ng right

“People come
now.”

See these products in action: clevescene.com

SCENE EMG

M AGAZ NE

The 8rocery i
Ywill haye
Seating, Ve indoor ang Outdoor

The grocery
seating.

No changes 4
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172x640 172x640

£ Scene
th:?‘inz usu:ﬂ;;m?r:n F,_;?,'gv - gﬁ

TNITED

Septis-Oct8 ONE

FEWSVER Varts
cucc’xoos

IAAI:KEYTHEATER

Frame the site

S P ACE n&éméi with your messaging.

CURE TRAT " ;
HANGOVER! . ‘ | el

This highly visible wallpaper frames clevescene.com
on specified verticals. Impactful imagery and call for
action verbiage draws the users eye to your messaging
for active engagement that is linked to your site. A
wallpaper is fantastic for call to action campaigns.

DIMENSIONS: Min. 172 x 640 (left & right) with
1006 x 950 white space in-between

A e EUCLIDMEDIAGROUP



Tell your story
with photographs.

Clevescene.com’s largest number of pageviews are
received on the Slideshows Vertical. Sponsoring a
slideshow that is chock-full of yourimages or of images
from one of our photographers is a fantastic way to
grab the audience’s attention and engagement.

SCENE EMG

A e EUCLIDMEDIAGROUP
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Take America’s Tastiest Drive: The Buffalo
Wing Trail

Sort by

Oldest ¥

s i

BUY 3 GET 1 FREE

Promo Code: B3GF

or
BUY 1 GET 2nd ONE FOR %25
Frorio Code: F1G25 v

BROWSE CALLERIES
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Every week, thousands of
Northeastern Ohioans receive
our e-newsletters

33k+ subscribers
Sent to all e-news subscribers
100% your content

Capture our audience with
your message

©

MAGAZ NE EUCLIDMEDIAGROUP

3:32 ol T

2 Messages

{0 Experience the Holiday... A \/

VAGAZ
INSIDER SPONSORED NEWSLETTER 2018

Located in Orange Village, Pinecrest is Cleveland's home for holiday magic!
Stop by for family fun at every tumn, from the outdoor skating rink, presented by
the Cleveland Monsters, to window displays from historic Higbee's department
store. Plus, finish your shopping and enjoy complimentary gift wrapping inside

Pinecrest Guest Services.

Find Out More

n

- Whe

D A\Tﬂ‘z

B

ORAN ,oH
DISCOVERPINECREST.COM

1O

: DEDICATED E-BLAST- ¢
640 x 640 :
JPEG File



Scene has arobust email database of eager consumers.
All of our 33,000+ subscribers count on us to deliver
the best in news, top weekend picks and food news

every week.

©

EUCLIDMEDIAGROUP
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Highlights all the news
in the new issue

Ads available:
Sponsored Banner Ad

An Argument Against Luxury Seating at
the Movies

BY SAM ALLARD

The luxury lounge chair is decadent and depraved

Campaign Seeks Recreational Marijuana
Amendment on Ohio Ballot in November
2018

BY ERIC SANDY

Ateam of prospactive southezst Ohio merjuana investors vl 2im for a
consfitutional smendment to be placed before voters in November 2018,
which would full legalize pot acoss the state. You may remenber these
foks: Jimmy Gould, lan James and others ran the 2015 ResponsibleChio
ballot campaign, which ulimately faild by 3 64-35 vote margin.

OR

ThugsDwY, Decamsex 14 | Cravsorn Auro Museu

Known Sexual Assaulter Woody Allen
Has Made Yet Another Movie, and It's
Not Great

BY SAM ALLARD

READ MORE Wonder Whes!, the bad naw fim staming Kate Winsie, Justi Tmbsiake.
Juno Temple and Ji Belush, was writen and directed by iWeedy Allen, 2

THU

Things to Do
This Weekend

Ads available:
Sponsored Banner Ad &
Promo Listing

Also: Winter Wine and Ale Fest | Mo Mojo | North by Northwest

SCENE

THURSDAY, NOVEMBER 16

Monsters vs. Milwaukee Admirals

When: Thu, Nov. 16

Where Quicken Losns Avena

Tonight at 7 at the Q. the Cleveland Monsters battle the Mitwaukee
Admirals in the first of a two-game series. The two teams will meet again at
7p.m.> READ MORE

@ THE DIARY OF BUY
e AN NFFRANK : TICKETS

Manolo: The Boy Who Made Shoes for
Lizards

When: Fii, Nov. 17

Where:Civeland Huseum o At

At tonight and at 1:30 p.m. on Sunday, the Cleveland Museum of Art
hosts the local premiere of director Michael Roberts' latest film, Manolo:
‘The Boy Who Made Shoes for Lizards. > READ MORE

Why Bob Dylan Matters

When: Fri., Nov. 17

Whee Tikham Veal Unversity Corer

‘The Rock Hall's Library & Archives, Case Westem Reserve University's
Center for Popular Music Studies and CWRU's Baker-Nord Center for the.

Reviews & Highlights
of food & drinks

Ads available:
Sponsored Banner Ad &
Content Rectangle

Soup Dumplings and Chinese Noodles Will Keep Us Coming Back
to LJ Shanghai, the Newest Addition to Asiatown

By Douglas Trattner

Eating food in arestaurant rarely s a dangerous endeavor. Outside the odd places that repare fugu — aka pufier
fish - or serve imprudently forag most dining generally harmless. That's not
the case when it comes to Chinese soup dumplings, innocuous looking things that can met the skin right offyour
chin whn not consumed corectiv Filled vith around meat and malten-hot saun thesa iicy il care nackanes
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UNITED WE BRUNCH - March 14 | TBD

A scrumptious tasting extravaganza featuring some of Cleveland's most
innovative bars and restaurants. Sample from 30 different restaurants
while sipping Mimosas, Bloody Mary’s and more.

RIB BURN OFF - May 16 & 17 | Downtown Willoughby

Inits 6th year, this eventis quickly becoming the most anticipated eventin
) Downtown Willoughby. this two-day event is going to rock this town with
NI 3 stages featuring live music, plus vendors and complete kid's zone plus
BURN ; ' ‘ s
wis OFp beer and craft cocktails, and, of course, ribs from participating downtown
Willoughby restaurants & national vendors.

TASTE OF SUMMER - May 22-24 | Flats East Bank

Start your summer off right with music, local shopping, a kids area,
» amazing food and delicious drinks down at the newly renovated Flats East

L fy il
6YXY6 Bank. Join us as we remind you of everything you love about summers in
Cleveland.

ALE FEST - July 25- Lincoln Park | Tremont

A Cleveland tradition of summer fun and beer. Ale Fest return to Tremont's
Lincoln Park for its 10th year. Over 2,000 Clevelanders enjoy 100+ craft
and premium beers, live music, local food, local vendors, lots of fun and
games, and so much more!

FLAVOR - December 3| TBD

This event extends the value of Scene’s popular Flavor Guide. Bringing
together a tasting style event from area restaurants along with an lron-
Chef like competition.




FULL BLEED
10.5"x13.5"

LIVE AREA
9.25" (4col) X 12"

SCENE

CLEVESCENE.COM

DOUBLE TRUCK SPREAD: BLEED: 21" X 13.5”
TRIM: 20" X 12.75"

LIVE AREA: 19.25" X 12”

FULL PAGE
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